
MARKETING AUDIT PROGRAMS
Fine-tune Your Marketing Efforts

Inventory
Inventory current marketing assets, 

tactics, communication channels, 
and messaging efforts.

Identify 
Identify top-performing programs 

and underperforming efforts so 

they can be adjusted

Adjust
Rate your marketing content and 

enhance persona/targetting efforts.

Strategy
Determine strategy in messaging, 
budgeting time, and money.

Deploy & Track
Deploy strategy and tracking systems to 

measure audience response and channel 

effectiveness. Align ROMI with Budgeting.

Review 
Review budget allocation, commu-

nication channels expenditure and 

ROMI (Return on Marketing 

Investment).
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